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Host Marketing Guide 
 

 
We’re so pleased that you have chosen to host a show with Applause 
Touring. We rely on you, our volunteer hosts, to help us to take live 
arts into the heart of your communities. 
 
We have put together this guide to marketing to help ensure the 
success of your event. We are here to support you so please do give 
us a call if there is anything we can help you with. 
 
Contact Details: 
You can call us in the office on 01892 457635, we would love to chat to 
you so do contact us! Or you can email marketing@applause.org.uk 
with any marketing, press or promotion queries you may have. 
 
Some definitions: 
 
Venue - the place where the show will be performed 
Host - you, the person hosting the show 
Applause - the Touring Scheme 
Company - the performers 
Eventotron - the event management system 
 
 

 

 

 

 
 
 

 
 
 

 
 
 

 
  

mailto:office@applause.org.uk
http://www.applause.org.uk/
mailto:office@applause.org.uk
http://www.applause.org.uk/


T 01892 457635 / Email office@applause.org.uk / www.applause.org.uk 

 
        

 

 

2 

Registered charity no. 
 

 

@ApplauseTouring 
 

@applausetourin
 

@ApplauseTouring 
 

Funded by 

 
  

Marketing Assets 

Below is a list of the assets we will provide you with to assist with the marketing 

of your show and suggestions for promotion. We have provided a more detailed 

description of each element later in the guide.  

 

You will find on Eventotron in the Useful Documents folder: 

 Menu of all shows 

 Applause logos 

 Press Release template 

 Ticket template 

 Photography Disclaimer 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

 
 
 

 
 
 

 
 
 

 
 
 

 
 
 

 
 
 

 
 
 

 
 
 

 

mailto:office@applause.org.uk
http://www.applause.org.uk/
mailto:office@applause.org.uk
http://www.applause.org.uk/


T 01892 457635 / Email office@applause.org.uk / www.applause.org.uk 

 
        

 

 

3 

Registered charity no. 
 

 

@ApplauseTouring 
 

@applausetourin
 

@ApplauseTouring 
 

Funded by 

 
  

What we will do:  

 Ask the Company to send you posters and flyers  

 Provide overprinting with your specific show details for posters and flyers  

 Set up a Facebook event adding your specified Facebook page as co-host  

 Feature your show in our monthly social media ‘what’s on’ post  

 List your event on our website  
  
  
We suggest that you:  

 Spend as much time, if not more, in selling the show, as arranging it.  

 Use Word of Mouth  

 Distribute print as widely as possible   

 Distribute a press release to local publications  

 Supply information to What’s On listings websites and local paper What’s On 
pages  

 Use Social Media (Facebook, Twitter, Instagram)  

 Share the Facebook event far and wide  
  
  
A note about crediting Applause on marketing materials 
  
Applause loves being able to provide shows to you at a subsidised rate. To secure 
future Arts Council funding to enable us to continue to do this, we are required to 
ensure that audiences are aware they are attending an Applause event.   
  
Therefore, as an Applause host, your terms and conditions state that you must 
credit Applause in all marketing materials.   
  
Please make sure that our supplied logo is used on any printed marketing 
materials or press releases that you produce yourself, along with the sentence - 
‘This performance is supported by Applause’. Please also include the same 
sentence on social media, tagging us in (more on this to follow).  
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Marketing in more detail 
WORD OF MOUTH 

Your greatest asset as a promoter is yourself! 

What should you do?  
 

 Word of Mouth is the best and also the cheapest way of selling the show. 
People will believe you more than a piece of paper.  

 Make sure you know exactly what the show is about, and who it will appeal to, 
then tell everyone!   

 Be positive and enthusiastic: "The show is good; Applause only offers the 
best."  

 Speak and create a ‘buzz’ – with local acquaintances, key people in local 
groups, teachers, and public places.   

 Sell the night as an 'occasion'. If you have a bar or refreshments, remind 
people they can come and be social.   

 Encourage people to talk about the show after the event, as if people feel they 
missed out on a great night they might book next time!  
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PRINT: LEAFLETS & POSTERS  
 
What will we do?  
 
If you require print, you will have stated the number of posters and flyers you 
would like us to supply in Eventotron or in your expression of interest form. We 
will ask the company to send these to you and we will supply all of the 
overprint that you will need.   
 
For sustainability purposes, we do ask you to consider if you feel print is 
essential for engaging your community and increasing ticket sales.  
 
  
What should you do?  

 Distribute the publicity materials as widely as you can. Here are just a few 
suggestions. Please make sure you ask permission before placing print in 
any of these places: Village Halls, Community Centres, Cafes, Drop-
in Centres, Doctor and Dentist Surgeries, Local Shops, Hospitals, Libraries, 
Pubs, Arts Centres, Post Offices, Sports Centres, Schools, Churches, 
Council Buildings, Garages, Residential Homes, WI, Evening Classes, Insert 
into School Bags (children’s shows), Offices, Parish Noticeboards, Door 
Drops, Advice Centres, Garden Centres, Nurseries  

 If possible, put posters up usually about 3 weeks before: if outdoors, any 
earlier and they fall down or get covered and lose impact. Find out the best 
timing for your area.  

 For posters, if inside a local business - produce a roll of Sellotape or some 
Blu-tak and ask if you can put the poster up, now, yourself. If you leave it 
to them it may be forgotten or lost.  

 Many businesses such as pubs and hotels will already have flyer racks so 
ask if you can pop the flyers in there yourself.  

 Take posters down after the event. It is polite and leaves a gap for the next 
one.  
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HAND TO HAND FLYERING 
 

 Hand to hand flyering can be an effective way of encouraging locals to attend 
your show. If you are time-poor yourself, you could organise a flyering team. You 
may know someone locally that would be happy to receive a cash payment for an 
hour or two of work. Perhaps a volunteer from your venue may be happy to give 
up some of their time to do this?   

 We suggest selecting a busy area with high footfall, perhaps your local parade of 
shops at the weekend or outside an event such as a car boot sale or fete? 

 Before flyering in your local area do please check if you need permission to do 
so https://www.gov.uk/permission-to-distribute-leaflets  
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PRESS RELEASES 
 
What will we do?  
 
You will find a template for press releases and a sample press release 
on Eventotron in the Useful Documents folder.  
 
What should you do?  
 

 Preferably about 6 - 8 weeks before your event, put together a list of relevant 
media outlets in your local area and research their contact details. This should 
be local papers and radio stations but could also include county-wide 
publications such as Kent or Sussex Life.  

 Find out about deadlines: it may be 2 or 3 weeks before publication for a 
newspaper, and longer for a magazine or newsletter.   

 Write a press release focusing on your venue, the show and your community. 
Local papers are always looking for interesting content and information for 
their What’s On pages. See page 8 for more information on writing a press 
release.  

 You could offer a free ticket for someone to review the performance, so you 
can make a relationship with a journalist for future events. It's no financial loss 
as they would not have come otherwise!  

 Local papers often have free listings sections that you can email with brief 
details of your event.   

 As well as sending to the media, send your event information to the local 
council, parish, schools (for children’s shows) and local groups for inclusion in 
newsletters (printed or e-newsletters).  

 Follow up with a polite phone call to check if the story will be included in the 
paper or e-newsletter.  

 Afterwards, if they do a good feature on your venue, telephone and thank 
them.  
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PRESS RELEASES CTND. 
 
Here are a few things to consider when writing a press release.  
 
The text of the press release should be written succinctly and in the style of a 
newspaper article.   

Please keep the main release to one side of A4, include ‘For immediate release’ 
or ‘Embargoed until…’ and date of sending.  
 
It should include:  
 
Press Release Title, Event details: Show name and company/artist name, venue, 
location, dates & times. 
  
The first paragraph - focus on the most crucial aspects of the story, your unique 
selling point or relate to current events: Who, Where, What, When, Why!  
 
 
The rest…  

 Be persuasive  

 Why is this news? What is the angle?  

 Why should they be interested? (Maybe this has been the first show since the 
pandemic for example)  

 Mention any awards or any ‘name’ performers cast in the show   

 Include a quote from your Artistic Director, Company Director, etc. 
 
Include a ‘Notes for editors’ section at the bottom:  

 Your contact details in bold, reiterate and double check your listings info 

 Website and social media handles  

 ‘For interviews or a selection of high-res images please contact: [insert 
details]’   

 Mention that you are supported by Applause. We have provided the copy in the 
Press Release template. 
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CONTACT LOCAL INTEREST GROUPS   
  
What should you do?  
 

 6-8 weeks before your show – research any organisations or individuals you 
can find, or contacts you have in the local area, who have a thematic link to 
genres covered in your show.  

 Contact them and ask if they can help you spread the word to their contacts 
via email and social media, and / or put up a poster and some flyers in their 
venue. The personal touch works well, i.e. personalised email contact with a 
follow up phone call. Be confident, warm and friendly when you ask for help.   

 Tailor each message to the individual and personalise it. If your show has 
some niche interest, or a particular angle or theme, look for relevant local 
groups online.   

 
 
For children’s shows could you contact the local school to be mentioned in their 
end of week newsletter? Could you contact the local theatre group? If your 
show has a feminist theme then perhaps contact local womens groups? Or, 
for example; our show A Perfect Likeness is about the authors Lewis Carroll and 
Charles Dickens, you could approach local book groups for people that may be 
interested in this show?  
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ONLINE EVENT LISTINGS  
 
What will we do?  
 
The show images and descriptions will be available to be downloaded 
from Eventotron.  
 
 

What should you do?  
 
There are lots of online What’s On and event listing sites where you can post 
information about your event to help raise awareness and hopefully increase 
ticket sales.   
 
If you search online you will find the ones covering your local area. Make sure you 
include the date, time, venue, title of the show, image and a few sentences of 
copy describing the show, the ticket price and how to buy tickets. Show images 
and copy will have been provided to you by Applause.  
 
 

Here is an example of a local What’s On listing website 
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SOCIAL MEDIA  
 
Promoting your event on social media is a very effective way to reach potential 
audiences. Facebook is used daily by 44% of the UK population.  
 
 

What will we do? 
 
We will create a Facebook event for you from the Applause Facebook page. If 
your venue has a Facebook page or you yourself have a Facebook page, do let us 
know and we will make you the co-host. From there you can invite your Facebook 
friends, members of groups or fans of your venue’s page.   
 
A Facebook event is a calendar-based resource which can be used to notify 
users of upcoming occasions. Events can be created by anyone, 
and can either be open to anyone or private.  
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SOCIAL MEDIA CTND… 

 
What should you do?  
 

 If your venue is not already on Facebook, set up a Facebook page or group for 
the venue.   

 Click here to find out how to use and set up a Facebook account. If you have 
any problems with this do give us a call.  

 Let us know the name of your venue’s Facebook page, group or you as the 
host on Facebook and we will invite you to be a co-host of the Facebook 
event.    

 Follow Applause on any social media accounts you are the manager of.  

 If you are active on social media (Facebook/Twitter/Linkedin/Instagram) share 
the details of the event. Please make sure you tag Applause in any posts, so 
we can share and re-tweet to our followers, and the performing companies, to 
reach a wider audience.   

 Like ‘what’s on’ event websites, there are many Facebook what’s on sites 
where you can post information about your event. Click to join on Local Public 
Groups or Community Forums, then you can post into the community section 
or comment in a group discussion.  

 
Applause’s Social Media account handles:  
www.facebook.com/ApplauseTouring 
www.twitter.com/ApplauseTouring 
www.instagram.com/applausetouring/ 
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A few tips for posting on social media:  
 

 Try to post consistently and regularly, using images will help to reach a wider 
audience.   

 To vary the content of your posts – build interest around your event rather than 
always posting the same event details to sell tickets e.g. you could post 
photos of setting up the hall, do a countdown to the event, ask someone in the 
local community what they are most looking forward to about the performance, 
ask a question to someone in the performing company.   

 Run a contest - You could run a competition to win free tickets to your event, 
where people share/ retweet your event/post etc. (Ensure you’ve thought this 
through and that you will be able to choose a winner in a fair way)  

 After the event it is important to keep the conversation going with your 
audience for future events, so ask for feedback, and post pictures of people 
enjoying the event at your venue. Feedback can help inform what shows 
you book in the future.  

 

PHOTOGRAPHY 
 
  
We are always looking for photographs of audiences enjoying Applause events to 
use for publicity purposes. We have included a photography disclaimer on 
Eventotron. Please print it out and stick up where it is visible in your venue, or put 
it onto your ticketing table, and if possible please take some photos and send 
them to us. 
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APPLAUSE WEBSITE - www.applause.org.uk  
 
What will we do?  
 
We will make sure that every event is listed on the what’s on page of our 
website, with venue details, and audiences can search by date or venue.   
  
What should you do?  
 
Make sure that the Applause website address is listed on all publicity materials, 
and you can tell people to go to the website to find out more. If your venue has a 
website, make sure there is also a link to the Applause website.  
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TICKETS  
 
We have provided a ticket template in Eventotron for you to input details of your 
show to print out for customers. However, we are encouraging Hosts to move 
away from physical tickets for many reasons, such as reducing the costs of 
printing and to reduce the environmental impact.  
 
We also have online ticketing set up for every event. As standard, we will have an 
allocation of 10% of your ticket sales available to buy online, however we can 
increase this if you would like to sell more tickets digitally. Selling tickets 
online has a number of benefits, including increasing access, enabling people 
from outside your community to attend, and providing a contact free purchase 
option.  If you have already got your own online ticketing set up which you would 
prefer to use, please send us a link to where you can buy tickets from and we will 
add this to the website.  
 
  
EVENT EVALUATION, AUDIENCE FEEDBACK AND DATA 
  
To secure future funding and as part of our reporting requirements, it 
is very important that we find out more about the audiences attending Applause 
shows.  
 

 You will be sent audience surveys to distribute, please do encourage people 
to complete these for us. It includes important audience data profiling 
information that we need to supply to our stakeholders and funders. Without 
this information we risk not securing the funding that we need in order 
to continue to create cultural experiences like yours.  

 Please get any anecdotal audience feedback that you can, either by talking to 
people in the interval or as they leave, having a flip chart up at the back of the 
Hall for people to write comments on, or by encouraging them to interact with 
us on social media. Please add these comments to the Host’s Performance 
Report Form and/or email them to Alice on touring@applause.org.uk  

 Please complete the Host’s Performance Report Form online after the 
show. This also provides us with the information that we need in order to issue 
your invoice, so it is very important that this is completed.  
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AT THE EVENT 
 
Please make sure that you mention that the show has been supported by 
Applause & Arts Council England in your introduction, or at the end of the 
event and remind people to complete the feedback forms.  
 
E.g. ‘Thank you for coming, this evening’s show Think of England by Anonymous 
is a Woman has been supported by Applause, with funding from Arts Council 
England. It’s really important that we collect feedback in order to secure funding 
to continue to put these kind of shows on, so please do let us have your 
feedback on your way out and we hope to see you at another event here soon.’  
  
We wish you every success with your event!  
  

AT END  
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